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Coca Cola Company Mission Statement
Mission Statement
A mission statement is a formal summary of a firm’sessentialvalues and aims that remain unchanged in the long term. Appropriately designed Mission statements mention the markets that will be served by the firmand purposes as gauze to detach the vital and less essential things in a firm. Comments like that give guidelines of the directions intended by the company. Therefore, a mission statement is a cause and something that is supposed to be met by the firm. This paper will give a critique of mission statements. The basis will be solicited on the Coca Cola Company to rule whether its mission statement reaches the criteria required for each Statement modeling (Alegre et al., 2018).
[bookmark: _Toc36992878]The Mission Statement for Coca Cola Firm
The Coca Cola Company is a multinational corporation involved in themanufacturing and sale of liquid refreshment. Its Mission statement is enduring. It states the company’s aimand also serves as quality where it weighs decisions and actions. The company’s objective is to refresh the universe (Customer, Philosophy, Market), stimulating time for optimism through brands and activities (Products), and creating value through making a difference (Self-concept). Notably, the mission statement should include technology and concern for growth (Abdullah et al., 2017). Therefore, its objectives should be: To refresh the universe through new technology, inspire optimism through brands togenerate value through causing a change to the future generation (Concern for growth). 
[bookmark: _Toc36992879]Coca Cola Mission Statement Critique
Every firm in an aggressive market must have a mission statement. The Coca Cola Company’s mission statementincludes Philosophy, self-concept, market, customers, products, and services. The explanation is adequate, for it contains five out of the nine components. The mission statement also supports the firm’s vision. However, the following criteria should be met in the design of a mission statement:
[bookmark: _Toc36992880]Concern for Employees
For a mission statement to be modeled where members of the whole firm can readily embrace it, the modeler should get the buy-in of all staff members at all phases. His/her statement should ask for an extensive analysis of the firm, from the management to employees, to attain the support of the declaration. The modeler should investigate the feedback and review them intensely. In doing so, the designer suggests that all employees should include their ideas and insights and have a sense of proprietorship that will fortify the final mission declaration (Penco et al., 2017). 
[bookmark: _Toc36992881]Memorable
A mission statement should be memorable. In this case, it should avoid ambiguous or complex language. The mission statement directs the decision-makers and personnel actions when they can remember what it is wherever they are. To achieve this criterion, the designers of the mission statement need to apply symbolic names that will inspire action. For example, if a mission statement was to be designed by an engineering firm, it should use words such as “To provide innovative and sustainable solutions of engineering." Such a mission statement motivates the employees to apply the friendly engineering concept in improving the company’s worthwhile the customers learn the firm’s fundamental businesses at a glance at its mission statement (Porter et al., 2020). 
[bookmark: _Toc36992882]Simple
A statement is supposed to be simple because a lot of details can weaken the meaning of the general declaration. When a designer designs the mission statement, they should make sure that they apprehend thefirm’s inner nature in precise words. They should use a language that is simple, clear, and concise. Withal, the merger of the firm's values, objectives, and characters, in short, is not so easy; it, therefore, should be seriously discussed.
[bookmark: _Toc36992883]Achievable
Whatever is included in a mission statement should be possible by the company. It is advised that the mission statement of a firm should be desirable by all its stakeholders. Still, it is advisable to write something that the company can manage using its available resources (Levenson & H.N,2019). A mission statement that is complete gives motivation to the personnel to work hard, giving them a target that is tangible and can be attained. Therefore, the mission statement should be able to create stability in what is being carried out in the firm currently to what can be accomplished in the future. 
[bookmark: _Toc36992884]Informative
The general objective of a company should be expressed in a mission declaration, giving awareness into the scheme that controls every project and decision carried out by its members. The resolution should be able to communicate on the firm’s nature by avoiding being particular. The illuminating statement feature is crucial for recognizable firms whoseintentions are not so distinct. The statement should, therefore, get a footingof illustrating the firm’s objectives (Popovic et al., 2019). 
Conclusion
The mission statement of the Coca Cola Company meets the standard of an excellent mission proclamation. Every managementmember and employee can remember the mission of the firm. The mission statement is achievable and has no overvaluation. However, the company should include the employee’s contribution so that every comment can be achieved quickly, technology, and be concerned about its growth in the future. Withal, the Coca Cola company’s mission statement is a perfect example of a mission that has appeased a few standards. Still, with a few adjustments, it could make an even better one.
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